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People

That includes
engineering team,
customer support in 8
languages, sales, pre-
sales and consulting.

Clients

Fortune 500
customers in Banking,
Insurance, Retail,
Telcos, CPGs, Energy,
eCommerce and
Automotive.

Countries

That we are currently
operating, including
LATAM, CIS, GCC
and APAC.

Growth

Year over year growth
of both ARR and
consulting services
revenue.
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clients

&

B DBS |-

Sberbank BNP DBS Uber T-Mobile Mercedes
Banking Banking Banking Transportation Telco Automotive
[ | ANy
2% Ahold > )
UAE D Delhaize Nestle.
Emirates NBD MetLife Good Food, Good Life
ENBD Ahold MetLite Nestlé Starbucks

Banking Grocery Insurance Gas Retail CPG Coffee







compliance

>Ch

DSS

PCI-DSS Level 1

Certified for

following Information
security standards

ISO 27001:2013

Certified for following
information security
management system

standards for both digital
and physical security

' mastercard

start path

Mastercard

MasterCard Start Path, growth

accelerator and official partner

with Loyalty, Push Payment and
micro-merchants use cases

AlG

Cyber Insurance

AlG insures our
awarded cloud
infrastructure against

cyber security liabilities.
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SAMA Compliance

SNB

Saudi National Bank

Let’s Shape Tomorrow

Offers just for You M d Ste r'ca I’d ( . !

Warply Carrefour

\ DMP/Oftter RTB

-8% at Louboutin

Sed ut perspiciatis unde omnis
iste natus

Nestle.

Good Food, Good Life

a

SNB as the pilot
Issuing Bank with
exclusivity of offers
to their customers.

Premium Merchants that
will participate in the pilot
and Warply has already
relationships
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Al-Futtaim Cross Region Cases

CJ_U"OUl‘J.,U. 0000 02 F 2:30PM > 22% 0 )

Jogull

EMIRATES INVESTMENT BANK

< Recent Al Futtaim Travel

Special Rewards Program Win your SPRING holidays in Kuala Lumpur.

Experience all of its beauty with our selection
of weekend getaways to Malaysia in the

Invite a friend buzzing capital of Kuala Lumpur

SPIN THE WHEEL

& double your points Take the quiz!

@ When Al Futtaim Travel was established?

Z O 5 O S
O 2,
1970
1981
2001
2016
L+ 15
Gamification campaign in Affiliation campaign where Product understanding
Social with Plus Points as each customer can invite a chatbot quizzes enhance

reward friend in the game customer education




Americana and Retailers

9:41

ey

(AMERICANA\

Rewards

1.500
Available points

Fifth Year Base

All
3 a,L.S 7

i M Saretonr  B)) Lulw
4 ‘

. ® U"" ".'.. .

. Choithrams inne
2 Frist Year O Spinneys
P Base

Cashback Programs with

. Grocery Retailers

New products

Our new Feta Cheese Rolls
arrived!

— Second Year mastercard
EEEEND Base campaign
Subsidy and

Open Loop
Wallet




Existing
Merchant
Acceptance
Flow

Wallet Based
Social Merchant
Acceptance
Flow

Seller’s Digital Wallet/
Virtual Card

=, =

Social Seller*
Residing in Jordan

Buyer @

KYC

ramex and MC Send

5. Remitting Funds from
Aramex Digital Wallet

to Seller’s Digital Wallet

1. Placing Order
______ __.___.___.__._.___b

6. Crder Fulfillment

= Bank of Jordan {=a)lll £aiy
Bin Sponsor
Bank of Jordan

v

1. Buyer completes
onboarding and get
his visual card

Aramex Digital Wallet/
Virtual Card

<

-

| S

aramex

®] -

aramex |
| Acquiring |

Seller

v

4. Funds Captured in Aramex Acquiring Bank

2. Communicating
with Buyer to Pay

Goods Amount N

7. Delivering Goods

buyer’'s
virtual card
via Aramex

4. Money
transferred
seller’s virtual
card

mashreq N\

Buvyer
Residing in UAE

-

N —

3. Transfer money
to sellers’ virtual
card via
Mastercard Send

Bin Sponsor
Mashreq

3. Buyer Paying for
Goods using their
preferred e-payment
method




PagSeguro and LGPD

@ pagseguig

. Increase merchant retention
and overall merchant value
. Merchant education on
marketing activities and
value added services.

. Consumer acquisition, since
download will mean
program registration.

. Connect to innovation and

improve all soft marketing
KPIs.

= |

9:41 AM

Merchants

"2

% STARBUCKS REWARDS™

(2]

Merchants

. Customer acquisition of

high value customers from a
segmented database.

. Aggregated data on their

business performance.

. Increase of customer value

through increase of
frequency of purchase and
basket size.

. Leverage offers from

suppliers.
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Tim Hortons and Multi-Currency Crypto

My Profile < Commerce < Profile Details Privileges

Mnviaia

Dozen Donuts Classic Aviiion OUVGM\OY(bV

Aaliya Shaima

34,00 AED
Category Coupons

| Tt

Half Dozen Donuts Classic \ 27 ] 50 AED
N SHOPPING
27,00 AED D 1 OF

Get a 50 AED

450 points for the next level 1 i t
Iscount coupon

Bill Payments

o

30 AED
2 Settlement
Ta Kounévia pou
Delivery Address Contest
& SHOPPING (3)
Member Get Member SHOPPING

Total

61.00 AED

discount counon

Natailes




rag llms and data ownership

using namespace std;
G. The Maximum Prefix . A na

max s

5000

Output

107 + 7

= ) -
Formally. let M = 107 4 { can be shown that the answer can be expressed as & medu » fr or where p and ¢ are integers
g

andg 0 (mod M). Output the integer equalto p - ¢~' mod M . In other words, output such an integer x that 0 < x < M and
x-g=p (mod M)







Instant Gratification

effort

Warply Engage Qy =
An all-in-one mobile first 6 gl & Build
marketing stack with — 3 UII .fyour own
advanced transactional commanives (RN (only III fyOL:ja;e a
capabilities B well funde
= st startup like Uber)

il 14

-
Analytics @ Platform &

Ecosystem
Integration

Extend Popular Stacks
Only if you want to pay huge
premiums upfront into various

cloud components

engage

time




Developer Tooling

-

LTRA




Lifecycle

Activities
Pains
Channel App App App
hEdea_ﬁO" on Preferences
Improvements g\évrfgrlr;n:r'l-gze questionnaires
Experience g g O
Average user Dellyy erzEllly
— P Banner Activation Onboarding rating engagement
notification Clicks clicks registrations rate
views
Gifts
Redemption
rate
Data
So?cfu ree Customer :
) ers/ S t Offers/ Gifts
Operations Insurance uppo
Contracts
UX

Designs: https://xd.adobe.com/view/07ca3c10-cc61-4485-b016-75cdae9a3917-5299/




Fasy Deployable Pipelines

Web

@

Stores

=
50

3rd Party
Services

Lo‘ad
Balalncer

G
G
ceb--

Tornado

e

Tornado

aae
am
-

Tornado

Python Stack

Kafka

)CESSING

e
e
é

Kafka
Consumer

b
e
—eb--

Kafka
Consumer

Python Stack

Redis

Postgres

Cassandra
Cluster

e
a
-

Data
Pipeline

aae
am
-

Data
Pipeline

Python Stack

Keras

‘* TensorFlow

O learn




Acquisition

1. RAC (flyers) (40%)
Utilize existing digital 2. 3" Party Programs (20%)

properties and 3. Social Media (20%)
4. Leasing (20%)

partnerships to
maximize ROI, by
minimizing CAC.

Productized

Acqunsuthn 50k consumer base in
(Profile Creation

/Redemption) the first 8 months of
operation!

Increase of Avis
share Repeated
. Booki
of wallet ata 1 5* ookings Consumers become
25% ambassadors for
Advocates Avis's offerings
and invite their peers

to join as well

Strategy

Use consumer profiles
(lookalikes) to target
high-value customers,

optimizing media spend. “




Human Operated Marketing

FROM
USERS’ DATA

Rule Name
New Users Campaign Communication Name Communication Name

™ web ¢/> Html Push 2.132 467 .\ Push 2.132 467

%
%,
R . .
l,r
N 4 1
%
%
B,
%
b
N

Communication Name

i

Communication Name

push 2.132 467

push 2.132 467

%= LOYALTY




FSD Marketing

Highlights

31‘ ®
i
I would like my  sales to grow:
S N

SMS

Important Information always
Actionable Reaches the merchant

Analytics 5

Al assisted business

information extraction “
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