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Few Considerations

DATA
VALORIZATION

Assessing the

worth or utility
of data

DATA
PRICING

Determining the
monetary value
of data

Context: Valorisation is multidimensional;
matters (Quality # Relevance # Utility).

Demand: Price (but not necessarily value)
should consider market factors.

Strategies: Define how to extract maximum
benefit from data affect interactions of
stakeholders and its utility, thus affect
valorization.
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Our General Approach and our Work Contribution —
Valuation Framework
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Context Decision- &

Making
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A micro-mobility startup, sought e A manufacturing company is

high-resolution geolocation data to considering different sensor
systems to collect real-time data

optimize e-scooter deployment ) ) :

_ - from induction motors operating
across five cities. Three V(?ndors their pumps. The systems have
offered datasets with varying different reliability, cost, accuracy,

coverage, pricing, and quality and latency.

guarantees. &"




Decision-Tree pathway The Framework

ANP pathway Value Estimation



Decision Tree Pathway
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Balanced Scorecard & KPI Taxonomy

Focus: Focus:

The financial performance of the business. Customer satisfaction.
KPIs: KPIs:

* Revenue. * Level of returns.

* OPEX. i 5 « Lifetime value

* Net profit. F N a n C | al CUStom el' « Customer satisfaction.

VISION &
STRATEGY
Learnin

Focus: Intern a| g Focus:

The efficiency of the business. & G I’OWth Internal knowledge & innovation.
KPls: KPls:

* Machine downtime.
« Inventory level.
+ Unit costs.

* Employee retention
* Level of new product ideas.
* Employee satisfaction.
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Taxonomy

—— Direct Connections
---» Inter-BSC Connections -
Main Stratagy ]
4

BSC Perspectives Custome Internal Processes

Data Clusters

Data Subclusters

Compliance covers every aspect of data management. While it is
part of internal processes, it is linked to every other Compliance
cluster/subcluster.
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Step 2: Metrics Normalisation

- Lagsl " Return of
""’J[ Complanca Codt | |nvestment

S

6
Normalise your Data




Step 3: Value Estimation

Estimate Main Index as

~ Are you estimating Estimate Relevance

Utility or Relevance?

Are you estimating
Utility?

R= Z‘Mmf(rnnorm’'“target)

Estimate Utility

U= ZﬂGRG

@ 5

Y

Estimate all costs Estimate Demand E=tmate lnfor{natmn
Cost Fraction

Estimate Dataset
Potential

|

Estimate Value \1

l

V = Val * QRU * ICF / (1+tp/ta) J




The DATAMITE Web Tool

https://datamite.insight-centre.org/

* The DATAMITE web tool implements the full
framework

Tool for setting the most strategic KPIs from different
stakeholders within DATAMITE

* Tool loads a relevant structure with metrics
and criteria

Al;outANPa;r;
* |t calculates:
» Strategy-specific KPIs

ANP - AHP
“ | tool for
asfdgdfb

Acknowledgmentq

* Domain-level performance indicators

% Sections of the
Approach2 -1 ANP - AHP

*  Global metric values for datasets or initiatives

* Supports feedback, new KPIs, and use-case-
specific aggregation
d



https://datamite.insight-centre.org/

KPI Graphics

ANP Results

Compliance Cbsteage or Provenence

itaset Intrinsic Cost - Futurg£conomic Benefits

iset Intrinsic Cogt - Lifecycle ConsurRer Satisfactic

innovation capability

ta monetary value Trends jrity - availab

Data non monetary egation Level

IT services optimisation capeividy Quality

DataFrame Table

Strategy
Customer
Financial

Education
and Growth

Internal
Processes

Age

Consumer
Satisfaction

Latency

Lineage or
Provenence

Compliance

Strategy

0.000000

0.124204

0.124204

0.124204

0.124204

0.032113

0.033174

0.034236

0.031051

0.041401

Customer

0.00

0.00

0.00

0.00

0.00

0.25

025

0.25

0.25

0.00

Financial

0.000000

0.000000

0.000000

0.000000

0.000000

0.008130

0.016260

0.024390

0.000000

0.317073

Education

and

Growth
0.0
0.0

0.0

0.0

0.0

0.0

0.0

0.0

0.0

0.0

Internal
Processes

0.0

0.0

0.0

0.0

0.0

0.0

0.0

0.0

0.0

0.0




Thanks!

datamite

) @DATAMITE EU [N /datamite

Keep in touch!
» @datamite_eu datamite_eu
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